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Why are we advertising?
Since about half of new guitarists are women, we are advertising to bring awareness to the female youth by reviving the Rock N’ Roll scene and encouraging them to pick up a Fender. 


Who are we talking to?
We are talking to young female rock stars, aged 16-24, in the U.S. (entry-level Fenders <$700), with an annual income of at least $40k.



What do they currently think?
“Rock N’ Roll isn’t dead. I stream it online all the time and, though rock is slipping from the charts, I find it important to discover new rock music. I take interest in keeping rock alive and am thinking about learning how to play the guitar myself. I think it will help with self-improvement and provide entertainment when I am spending time with friends and family.”



What is the single most persuasive idea we can convey?
Rock N’ Roll can live on through young female rock stars.



What would we like them think after seeing our message?
I shouldn’t be afraid to pick up a guitar; more and more women are already doing it. Rock can live on through the music I create with my Fender.



Why should they believe it?
Over 50 percent of new guitarists are women; the group is continuing to grow.


Are there any creative guidelines?
Appeal to female beginners who love rock music, keeping the tone strong, bold, and rebellious yet feminine.
Emphasize self-improvement/entertaining friends and family.

https://www.statista.com/statistics/253915/favorite-music-genres-in-the-us/ 

http://www.insideradio.com/rock-is-on-a-roll-as-ratings-and-music-consumption-show-growth/article_d0ba997a-aead-11e9-aad8-bf34f42901be.html#:~:text=Rock%20music%20fans%20are%2077,%25)%20are%20Gen%20X%2Ders. 

https://www.rollingstone.com/pro/news/fender-study-finds-half-of-new-guitarists-are-women-738025/ 
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